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I'm Lauren - a multi-skilled designer,
with a passion of using my skills and content
creation to better peoples lives.

| enjoy working on projects and with people
who are motivated and inspired to bettering
the lives around them. Growing up seeing
how social media has become so ingrained in
every day life, I've found a love in exploring
content creation and seeing how it can
benefit a multitude of brands. Particularly, |
use illustration and animation to encapsulate
the story or message to be told.

CONTACT ME
www.OhHayByLauren.com
LaurenGemmaHay@gmail.com
07936067292

B B OhHay_BylLauren

@ LaurenGemmaHay

References available on request

EXPERIENCE

Barclays - Digital Media Content Creator
March - Dec 2023 (Glasgow, Contractor
Supporting the digital transformation programme
with content creation and development to enhance
employee learnings

The Vegan Kind - Creative Content Designer
May 2020 - Present (Glasgow)

Joining the team during a huge growth period | was the
first permanent designer on the team. In 2021, | was
involved with the rebrand by B&B Studio implementing
the new branding across all platforms for customers, staff
and stockists. My role covered all marketing, including
social media, digital, OOH advertising, website and
photography. For larger, seasonal campaigns | worked as
the creative lead, doing art directing photoshoots, brain
storming messaging and developing marketing plans.

SevenC3 - Intergrated Designer

Nov 2017 - March 2020 (London)

Assissting on the Sainsburys and Weight Watchers UK
accounts developing social/digital campaigns. Producing
editorial work for St. James Place, Insitute of Directors
and Fuijitsu. Lead creative on Vitality social content.
Producing a variety of animated, video, illustrative and
listcile content, resulting in Instagram following growth
from 4k to 10k.

ACC Group - Creative Marketing Designer
Aug - Oct 2017 (Aberdeen)

Developing digital content for a restaurant and food
delivery service owned by the ACC group. Creating
content and planning posts on social media. Leading to
an increase of engagement of 50% and sales of 37%.

Venn Creative - Graphic Designer

Mar 2017 (Falmouth, Cornwall)

Designing and idea development for client projects,
particularly rebrands and multi disciplin campaigns.
Writing content for the Venn Creative blog.

Freytag Anderson - Design Assistant

Feb 2017 (Glasgow)

Artworking and proofing the companies new website.
Finalising award presentations to be submitted.

AWARDS
Rising Star - British Media Awards 2019

EDUCATION

BA HONOURS in Visual Communications

and Media Design
Abertay University (Dundee)
Aug 2014 - July 2016

SKILLS & INTERESTS |

Adobe Creative Suite

Hand lettering & lllustration
Content Creation & Copywriting
Basic HTML & CSS

Video Editing & Animation
Branding & Concept Development

SOLO ENTERPRISES

YouTube Content Creator & Streamer

Nov 2020 - Present

During the 2020 lockdowns, video games became my
way to connect with friends. Later in the year, | started
a YouTube channel to interact with other gamers and
to share my creations. Since then, | have grown a close
knit community of over 3k, produced a variety of videos
and interact with my audience during live streams. In
Feb 2023, | hosted a 12 hour charity live stream where
| raised over £2k in aid of Parkinson's UK. I've also had
comissions from other creators for merchandise art,
channel branding and video editing/animation.

OhHay! ByLauren - Content creator, graphic

designer and illustrator

May 2013 - Present

Collaborating with social activist group, 100 Women

| know, to create social content. Tapping into the
powerful views of the founder and activists online that
ignite sodality within the community

Freelance branding projects and running an online
blog with a focus on sharing insights as a female in the
creative and design industry.



A brief overview explaining my role
and responsibilities as the sole full time
designer at The Vegan Kind. e ,,L‘if,!’ééo:ff?’r'{,if

Joining the team in 2020, | was brought in during a huge
growth period. Being the first permanent design creative,
my role included uplifting the The Vegan Kind brand into
a more recognisable and stand-out retailer. In 2021, this
included being involved with the rebrand process by B&B
Studio and rolling out the new branding to customers,
staff and stockists.

On a daily basis, my role covered multiple design stand
points, including social media, digital marketing, website,
OOH advertising and photography. Within larger and
seasonal campaigns | worked as the creative lead, art
directing photoshoots, brain storming messaging and
developing marketing plans.
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During my time at The Vegan Kind,

| worked on developing several
campaigns to cover seasonal events,
brand awareness and localised event
marketing.

As part of the marketing activity
at The Vegan Kind, we often ran a variety of
campaigns to reach different interests our
customers had. Some of these campaigns
included events like: Christmas, COP26 and
Vegan Camp Out, which were all cemented
periods in the calendar. We also ran campaigns
based upon customer shopping habit and
brand awareness, these included subjects like
National Pet Day, covering winter vitamins and
supplements and our brand messaging around
being the home of plant based.

Some of the most exciting campaigns were

the ones we ran to highlight small start up
businesses that sat under the “Pioneer the
purposeful” campaign. In these campaigns,
we were giving a voice to many unknown and
artisan style companies.

These campaigns, often covered multiple
outputs including digital advertising, organic
social media posting, website landing pages,
editorial adverts and Out Of Home advertising.
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Art directing several photoshoots to
build a collection of imagery for the TVK
brand and website.

Throughout my duration at
TVK, | often would organise, art direct and
occassionally even photograph several

photoshoots. Shoots largely were organisesd TN S

to capture each of the subscription boxes.
However, after the rebrand in 2021, we
organised several photoshoots to gather a
variety of images to use across the website,
social media and digital & print ads.
Additionally, seasonal and event specific
shoots were also organised and regularly were
on location at Glasgow based shoot houses.




Development of own brand product
look and feel that would work across
packaging, photography, graphics and
marketing materials.

As The Vegan Kind grew as
a company, there was an increased interest
to develop own brand products to cover a
variety of markets. These included Love Plants
Ready meals, the TYSON range and later on,
a Love Plants by The Vegan Kind range which
included kitchen cupboard staples and high
quality chocolates.
The design work for these covered before and
after the rebrand in 2021. So, even when we
had products in the old branding packaging,
| had to come up with a variety of solutions
that still held the tone of voice and made the
products appealing to our customers.
Leading up to the launch of kitchen cupboard
staples, a unique landing page was developed
as a homing space for these products.

Chocolates!

Luxury Vegan Y “ [ coxvry REZLY

CHOCOLATE FROM
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To drive awareness of the brand and
the services they offer to their customers

To create campaign collections
that are both inightful and appealing to their
wide range of target audience.

Targeted paid campaigns related
to specific revenues and perks of the Vitality
brand. In order to gain the most results, a
3-step process was used.

1. Create intrigue on the topic

2. Target those to find out more

3. Sell in the product/service for the audience
to buy

With this approach, the results have shown
that with the Vegan BBQ food campaign from
the July - September 2019 period resulted

in driving the highest proportion of first-time
visitors to the site due to paid media support,
and precise social targeting.

Vegan BBQ: instagram.com/p/BOn2Et8n8IG/
Money Saving Blaster: instagram.com/p/B2SMLTSFnxa/
Family friendly fitness: instagram.com/p/B0-kXh7HvzG/

facebook Qe
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Vitality UK
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Harissa Aubergine Kebabs Recipe | Vitality UK

165 views + 26 Jul 2019

Vitality UK
208K subscrivers

Here's our third vegan summer BBQ recipe, I Harigse These
kebabs are sticky and sweet but have a spicy kick. Pile them high on flatbreads, with a cooling
relish and a drizzle of tahini for an epic feast! Find the ingredients list and method on our blog:

SHOW MORE
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Creative lead on digital and social
media assets

To elevate Vitality's social content
by visually modernising the brand. To share
educational healthy lifestyle material that their
target audience are asking about.

A collection of short but in-depth
listicles and animated videos that highlight an
array of health or fitness related issues.

Along with content created to promote
partners, industry experts and athletes that
their target audience know about and trust.

By working with the wider creative and
strategy team we've been able to increase
their following by 6k over the past 2 years.

This has been done by pushing social formats,

using strategy to target their audiences
questions and continuously creating
stimulating content.

To see the animations in action head here:
https://vimeo.com/ohhaybylauren
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Drive awareness and sign ups,
specifically for the UK audience, to the
Vitality Running World Cup.

To create a collection of social
media assets to be used organically and with
paid support that would be shared on the
lead up the VRWC starting. Additionally, using
both global and territorial assets to create a
cohesive brand look and feel.

A three-week output of a cross social
media content plan, featuring statics, carousels
and motion graphic videos. Assets created
from repurposing images taken for the Winter
2020 issue of Vitality magazine, featuring
athlete Jess Ennis.

Exercise Warm Up: instagram.com/p/B8eqDS_HHKg/
Jennis quote: https://www.instagram.com/p/B9wMWvenGzR/

“If you want to
get fit and feel
good about

yourself, running

is one of the best

ways to do it”

Jessica Ennis Hill
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Inspire and influence the Vitality
audience to take a new approach to
batch cooking

Repurpose the images, information
and styling from the Winter 2020 Vitality
magazine for the launch of Vitality’s The Big
Suday Cook Up. Work with the video team to
create a cohesive look across all assets.

Develop a look and feel that
translates into motion graphics and social
content. Produced an icon/type set that would
be used as an intro on the social content.
Produced a short video that would hype up
intrigue of the campaign before launch, was
used across social channels and had varyig
messages to test reactions/narrative.

Vikdidy

THE BIG SUNDAY COOKUP
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Creative lead on producing
downloadable and printable content

Create informative yet visually
inspiring content for HR and management
teams to output to the wider company
employees

Bi-monthly downloadable
and posters that highlight on things HR/
management can do to better company moral.
As well as shareable editorial for employees
to read that can better their work/life balance,
mental and physical health while at work and
ways to benefit from their Vitality insurance.

In order to create visually stimulating designs,
| have often created bespoke illustration
artwork and lettering to tell a story visually
rather than through lots of copy.

What are the

@ .
What is it? different types?

Flexible working is
& way of working
that suiits you — like
having flexible start
and finish times or
working from home.
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S
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Chunk it out

Splityour time into 25-minute ‘pomodoro’

periods, with a five-minute break after.

Break for 30 minutes after completing four
d This h ivi

“An effective agile working environment is also about employers
entrusting their employees to fulfil their role.”
Angela McCabe, People Director

Tha Guardzn, 2017

UK The HR Direcor, 2018
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GETTHE MESSAGE

WALKAND TALK Wearable tech such as
Studies suggest smart watches can 3
walking meetings can send prompts when 3

boost creativity !

you've been satdown
" byupto60%.

fortos long. Vitality
offersa discount on
some davices.

s all about
balance. Vary
your sit-stand
routine for best
results

Stand up for your health! Taking regular, active breaks from long periods of sitting can
boost mental wellbeing and reduce the risk of heart disease, diabetes and cancer
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Designing and artworking,
development for social and digital

To produce a series of assets that
would promote the brand and encourage
people to sign up to become members of
the programme.

A fully integrated digital, social
and editorial campaign that highlighted real
members and their journeys, along with how
WeightWatchers helped them.

The assets were then used to create digital
banner adverts, social media page headers,
and within the magazine. The most important
aspect of the campaign related to social

posts, due to after the launching Spring 2018
campaign, assets reached an audience of
56,000 people, with an 88% positive sentiment
in relation to engagement.

ZafYa = WW member

‘You should try my harissa chicken!

O

THERES NO MORE
MINDLESS EATING;
NOW I TAKE THE
TIME TOREALLY
SHVOUR THE




Lead designer to produce creative
with the aid of the Creative Director

Develop a campaign identity
and social/digital assets that would be used
to give insight to business leaders about how
to navigate a no-deal Brexit within a short
time frame.

A flexible identity that can be used
across a variety of formats from video to
banner ads to print and social.

Campaign assets that have a multitude of
messaging that can be targeted towards
specific audiences, such as those who are
members of the loD and those who are not.

* 25 pieces of content for various outputs
created within a five-week period

* Total of 77,454,305 impressions served
(1,000,000 target)

¢ Total of 226,000 visits to the |IOD Brexit Hub
(125,000 target)

facebook
-

Institute of Directors
Sponsored + §

Join our Navigating Brexit event on 9 October in London,
9-12pm, to discover what services businesses need to know
to prepare for Brexit.

10D.COM

Are You Brexit Ready? Sante

Do 1Comment 2 shares @~
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loD launcheg
; free
Brexit 24/7 advice hyp

Find out morg E iod.cum/brexil‘

Get prepared at iod.com >




Design support on the Bentley’s account
which included magazine, brochure
and coffee table books.

Supporting the Art Director
across both the Bentley magazine and
brochures. Finalising design layouts,
retouching imagery and assissting on final
proof checking.




Lead editorial designer on the
quarterly magazine

Create a quarterly magazine that
financial investors want to read to find out "

more about business and issues that may affect e e
their financial investments. ‘ :

Designing a magazine split in
two sections, the front focusing on topical
issues with the back section sharing portfolio : “
updates, facts and figures from the last 3 % W, L e
months. :

| acted as lead designer and art director on the
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Educate the Kiehls audience on the best
techniques to look after their skin and
promote Kiehls products.

Rrefresh the concept originally
shared on the Kiehls socials in 2019 for the
year 2020. Uplift the content and make it feel
more friendly and less clincial.

A series of Instagram Videos
highlighting key problem skin areas. Refresh
the content by using a look and feel that is
engaging, stands out on the feed and captures
the audience.

Additionally, creating digital display boards for
instore, enticing people to come in store with
their skin problems.

Skincare routine: instagram.com/tv/B8tDjmapb-G/
Stressed skin: instagram.com/tv/B8mF7HSgOZz/
Dehydrated skin: instagram.com/tv/B8qghVPAh4S/
Dark circles: instagram.com/tv/B8rTpggJ5A1/

13:144 9 w! T

E® 3 4 JEG)
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DEALING
WITH

STRESSED
SKIN

N 2

with Kiehl’s Customer
Representative Katie
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- COMPLIMENTARY
 SKIN CONSULTATIONS
| ANDSAMPLES

DRY OILS
No Greasy Residue



Design work created for the Fujitsu
account, including magazines, white
papers and infographics

Create content that digital leaders
can read and refer to in order to find out
more abou technology developments, IT
infrastructure and related issues.

A biannual magazine was created 1 4 NEW ETHIC
FOR TECHNOLO

featuring articles of the above topics,
interviews and insights that members would
have access to and were offered during events.
Additional content was also created for email
marketing and blog content, these included
whitepapers, infographics and video assets.

_e

! Source: The Digital Workplace Report 2018

IT can position itself as a business leader by claiming
ownership and solving three key challenges facing business.

46% 18% 44%

Security Implementation and Innovation and
IT departments have uniformity of systems  adoption of new tech
identified at least 18% of organizations say [T initiatives resultin a
one cybersecurity breach  they need significant 44% increase in “speed to
or attack in the past external help to support market” and an average of
12 months. the planning and design 35% growth in new
Soutce: psos Mor Cyber Securily stages of digital Tevenue.
Breaches Survey 2017 i

Wurkplace projects. Source: Coleman Parkes Survey 2017

These are already yielding results.

Since 2005,

the number of IT
leaders on executive
boards has grown from

38% t0 62%

The increase in organizations

0 with an enterprise-wide digital
O strategy in the past two years,

Source: Harvey Nash/KPME CI0 Survey 2017




lllustrations for a buisness magazine
about thought leadership and how to S SR S S
take action.

lllustrations used within the
magazine to support the editorial content. On
a range of topics such as: thought leadership,
being a more emotional leader, how to host a
great networking event/talk and cover lettering
to relaunch the new design in Jan/Feb 2018.

wovm 5 WAYS TO BECOME A

LY

Would you like

to become
recognised as an
authoritative voice
in your sector?
Alison Shadrack

Brown, founder
and CEQ of Adia PR,
suggests five ways to raise
your intellectual profile

In order to share : 7 W

on social channels, the illustrations are often
animated and use motion graphic techniques
to push the concept further. Animation
produced by myself.

How to host a great event: instagram.com/pp/B44isELnvs7

INSPIRATION LEADERSHIP INTELLIGENCE ASPIRATION
‘Stephan Martin: Bestsalling author (Can we get batter at oD Gpen House 2018 = How to: angage with
Lova of leamingean  Eric Rsson recapturing  precietion? Tha avobing  your chanca o ointha  milanniak ieap battar
make us better leaders’ that startup buzz sclence of futurology UK's thought leaders hack your commute

STEPS TO » —_—
HOSTING &> —_——
THE -
PERFECT
LA E

. —

. —

. —




Creative development for design
and general concept

NEW POSSIBILITIES

Develop a campaign that inspires
those who don't see further education as a
viable option to push themselves.

A complete branding set that could
be applied across all paraphernalia, digital and
web content and advertising.

A vibrant and playful brand identity that felt
approachable for teens, from those away to
pick their exam subjects to those that are Next Steps
facing their last exams. South West

YOUR FUTURE

Next Steps
South West




lllustrative and lettering designs

Produce illustration and lettering
artwork that captures the views of the activist

I NE VER

i . | < 100womeniknow
group and bring the community together.  J T
‘ o . This Is A Movement g (0]
A collection of ‘mini masterpieces’ Community
A Initiating conversation on sexual violence,
th.at‘use quotes from the founder and activists e e
within the group and are shared on their social §Events :
(O sharing Circles
Cha n nels. 7 Book of accounts
‘Award—winning documentary film
linktr.ee/100womeniknow
London, United Kingdom
12.8 k followers 3,540 following g
Followed by rejbt, freeperiods and 48 others
Following v Message Email yu R S H II ‘E
@

SHARING O STUFF WEW FEELS T'S & TOTES HIVULVAG...




Social activism ‘mini masterpieces’

lllustrative and lettering designs

Saclkground: A collection of ‘mini
masterpieces’ created as personal projects,
for friends and other social collectives. Aiding

where | can using design and illustration skills, o | _.;  v" / | , , ANH HCCOUNTk

as well as my social media knowledge to

FJeveIop content that raises awareness of social ‘ : : - Kid THHT mHHES 8@@!

issues such as mental health, sexual assault/

harassment, abortions/reproductive health and .‘ A *
periods. , / ‘ gt TO BE
VAl SOMEONE ELSE

[, ORAY B0
NOT BE OKAY




Lead creative for social content,
specifically copy writing and design

Raise awareness on social media
and share the health benefits of using the
food delivery service, specifically for those
passionate about training and athletes.

Then transferring those positive engagements
from the audience into sales.

Frequent interactions their audiences
via Facebook and Instagram. Tapping in to the
networks and communities the target audience
connect with.

A variety of social posts templates created

that could be used continuously. Such as
highlighting multi-deals available to customers,
infographics showcase in-depth analysis of the
foods nutritional values and showcasing the
meals that can be purchased.

ukfitnessfood

UK

F I },E;] 232 902 230
FOoD Posts Followers  Following
4

UK Fitness Food

Health Food Store

A healthy, nutritious , convenient way to fuel your body.
Gourmet quality meals delivered straight to your front
door.

#seriousaboutnutrition

www.ukfitnessfood.com

Aberdeen Fitness and Combat Centre, Unit 1b, Berryden
Retail Park, Aberdeen

Followed by jezthechef

Following v Message Contact

) |

ORGANISE YOUR WEEK WOULD YOU LIKE A SIDE?

MAVE ALL YOUR MEALS WADE & DELVERED T0 YOU  SIDES NOW RVAILABLE WITH EVERY OROER

Chicken Stir Fry

Made with fresh veg and egg noodles

40g of protein in
each serving

Contains essential fats

Locally sourced meat

6%
Protein 33% _

Fat _—
i
V “The chicken stir fry is great! It's a family
favourite in our house so | love that | can still

have it as a healthier option.”
Carbs 81%

W@ UK Fitness Food is & feeling cosy at UK Fitness Food.
5 November 2017 - Aberdeen - Q

Y Keep yourself warmed up the Guy Fawkes night!

Greatasa

low fat option

We have an incredible variety of meals that'll keep you going through
the chillier days. With chilli bowls, lasagne, stews and more, what

else is going to keep you cosy this time of year?
With all our meals being healthy, nutritional, macro packed and

balanced you can be sure that our meals will help you to get to your

goals.

To find out all the details, head to the website to check them out:
www.ukfitnessfood.com

#seriousaboutnutrition

WITH OUR HEALTHY, NUTRITIONAL AND FILLING MEALS

e

X

No artificial additives

Only 407Kcals



Creating and developing illustration
concepts

An array of illustration work
created for a mixture of clientele and a variety
of purposes. From editorial illustration for
business brands such as Institute of Directors:
Director magazine and Fujitsu magazine.

To editorial illustration, social content and
marketing assets for Vitality Health Insurance.
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843 views - Liked by ellencwillis and amy_bonifas
vitality_uk Stress levels running high? Watch our video to
find out how our brains respond to stress. For tips on how
to stress-proof your mind for good, check out our... more

View all 2 comments

@ vitality_uk




Creative development of brand identity
and supporting assets.

Build an identity for a brand that
supports for creative businesses and has a
strong look and feel.

A makers mark that encompasses
the heritage and skill that Cultivator looks to
support. Along with creative assets that can be
used in a variety of ways that give a tactile and
authentic feel to the brand.

Within this work | was able to combine my
knowledge of design with the methodology
of illustration, resulting in a seamless visual
identity for their target audience to connect
with their goals.
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yay:

You've reached the end!

| hope you enjoyed seeing some of my work and
| look forward to hearing from you.

Intrigued to see more?
| share more of my illustrations and
behind the scene over on Instagram.
@OhHay_illustration




